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“We are the pool service technicians  
of the compost world” 

 

The Demo Farm 
Bonnie Z, proprietor of Dragonfly Floral Farm, has pro-
vided space to set up and operate our demo farm for 
both education and production of compost bins. 
 

Since February, we have received donations of lumber  
to establish our demo site and build bins for sponsored 
schools. Builders, landscape contractors, and home-
owners have contributed their wood, extras from con-
struction, weathered fences, etc. These are the raw ma-
terials for our bins and onsite structures. 
Donors include (price estimates value of wood):  

• Sonoma Compost- ~$100 
• Slakey Brothers- ~ $250  
• Mark Negri Construction- ~$400  
• Brandywine Construction&  Design~ $2,000  
• Bay Area Woodcrafts~ $300 
• Calico Hardwoods- $50 

In addition, we have received 4 yards of landscape path 
mulch to use at our demo farm site from Healdsburg 
Landscape Materials and Sonoma Compost. 
Got Redwood Fence?  
On March 31st, The Compost Club and Ya-Ka-Ama In-
dian Cultural Center teamed up to take down 480 lin-

ear feet of weathered fence that no longer met a home-
owner’s association criteria. Re-Use in Action, the wood 
and materials provide us with raw materials for our bin 
systems. See our service to the community features on 
Page 4 to learn what becomes of the wood. 
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CURRENT OPPORTUNITIES: 
1. Internships (1-2 days per week) 
2. School Sign Ups- Marin & Sonoma County   
3. Friday workdays at Demo Farm 

C O M P O S T  M A T T E R S  

The Compost Club  

will fundamentally change  

the way waste is handled  

at schools and businesses  

Contact us: 
The Compost Club 
P.O. Box 664 
Cloverdale, CA 95425 
(707) 922-5778 
info@compostclub.org 
Website coming ! 

Feb April 
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Here’s three highlights of our work to 
increase the capacity of The Compost 
Club: 
1. Rose Foundation Grants $3,500 
The Rose Foundation provided a grant 
to The Compost Club to assist with the 
development of outreach materials and 
support board and organizational ca-
pacity development. Grant funds pro-
vide for the short term needs of organi-
zations such as ours, getting us “on the 
map” until we can develop self-
sustained funding programs. 
2. Board meet with Senator Wiggins 
In February, we met with Senator Pat 
Wiggins to convey the need for pro-
grams sponsored by California Inte-
grated Waste Management Board 
(CIWMB) aimed directly at food waste 
composting. Only 3% of Food waste is 
recycled across the nation. CIWMB’s 
role in raising the general recycling rate 
to 52% across that state has been 
monumental. It’s now time to address 
food waste in that effort. 
3. Novato Advance article  
The Novato Advance featured our or-
ganization in the You can make a differ-
ence column in March.  

CAPACITY BUILDING 

Founder’s Note: 
The jury is out– no longer are we debating whether global 
warming is indeed real, but instead we are discussing 
technologies that will reduce our footprint of carbon diox-
ide and methane emission. In a short period of time, we 
are becoming a nation designing its road map to produce 
its own fuels, energy, and electricity.  
 
The Compost Club is right there, replicating small scale 
compost systems at schools and businesses, keeping 
“waste” at its source.  Why is this significant? Food and 
organic waste comprise nearly 50% of every trash can. 
Organic material in the landfill produces methane. Meth-
ane is 21x more deleterious than carbon dioxide in its 
contribution towards global warming. The US EPA consid-
ers landfills to be the #1 human source of methane pro-
duction. At 20%, Food waste is the #1 source of landfill 
waste. 
 
While landfills can cap the methane and produce electric-
ity and bio-fuels, most don’t. But lets step back– if we 
educate our community in composting, we can potentially 
hold back 20-50% of what ends up in a landfill in the first 
place, and renew our resources. Recycling programs 
work– California now recycles 52% of materials– but food 
waste isn’t included in that category. Only 3% of Food 
waste is diverted from the landfill. 
 
That’s why we are here– we help schools and business 
institute a composting routine, and keep it successful. We 
are the pool service technicians of the compost world. But 
most importantly, we are just one of many emerging fresh 
approaches to reduce our global footprint. 
 
Here’s an example of our innovative windfall approach: 
When we heard that Windsor High School in Sonoma 
County applied for California Department of Education 
(CDE) funds to start a worm composting system, and allot-
ted $500 for the purchase of a simple composter, we of-
fered to match their funds to purchase an easy to main-
tain commercially made system.  We also initiated a chal-
lenge—Sunrise Rotary of Santa Rosa offered to put $500 
more towards a system if the Windsor Rotary Club would 
do the same. Windsor Rotary’s response- “how 
can we refuse such a great offer”.  If Windsor 
High gets CDE funds, their $500 just became 
$2000. It doesn’t end there- this intrigued the 
makers of the BioSafe™ compost  system, who 
retail their system for $3,000. They are ready to 
work with us to get a system at the school at the 
price the school can afford.  
 
In service,  Rick Kaye  
 

Board Member Profile: Andrew Sloan  
Andrew is a senior class undergraduate in 
The Hutchins School at Sonoma State, and 
will graduate next month. The mission of the 
Hutchins Institute for Public Policy Studies 
and Community Action is to promote discus-
sions about environmental and socio-

economic issues on and off campus, 
and to facilitate research and pro-
jects on these topics. Andrew holds 
the position of Environmental Af-
fairs Director for the Associated 
Student Body, and has been in-
strumental in Project Compost!, a 
student led effort to plan, build 

administrative support, then implement 
food waste composting on campus. In addi-
tion, Andrew recently recruited and led a 
team of student interns to conduct a green-
house gas audit of Sonoma State facilities.  

“My family laughs at me when I tell 

them I’m getting into worms after 

graduating, but I consider it  a form 

of activism and common sense. I’m 

very grateful to be helping out with 

The Compost Club. “ Andrew Sloan 



This story can fit 150-200 
words. 

One benefit of using your 
newsletter as a promotional 
tool is that you can reuse con-
tent from other marketing 
materials, such as press re-
leases, market studies, and 
reports. 

While your main goal of dis-
tributing a newsletter might 
be to sell your product or ser-
vice, the key to a successful 
newsletter is making it useful 
to your readers. 

A great way to add useful con-
tent to your newsletter is to 
develop and write your own 
articles, or include a calendar 
of upcoming events or a spe-
cial offer that promotes a new 

product. 

You can also research articles 
or find “filler” articles by ac-
cessing the World Wide Web. 
You can write about a variety 
of topics but try to keep your 
articles short. 

Much of the content you put 
in your newsletter can also be 
used for your Web site. Micro-
soft Publisher offers a simple 
way to convert your newslet-
ter to a Web publication. So, 
when you’re finished writing 
your newsletter, convert it to a 
Web site and post it. 

and import into your newslet-
ter. There are also several 
tools you can use to draw 
shapes and symbols. 

Once you have chosen an 
image, place it close to the 
article. Be sure to place the 
caption of the image near the 
image. 

This story can fit 75-125 
words. 

Selecting pictures or graphics 
is an important part of adding 
content to your newsletter. 

Think about your article and 
ask yourself if the picture sup-
ports or enhances the mes-
sage you’re trying to convey. 
Avoid selecting images that 
appear to be out of context. 

Microsoft Publisher includes 
thousands of clip art images 
from which you can choose 
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If the newsletter is distributed 
internally, you might comment 
upon new procedures or im-
provements to the business. 
Sales figures or earnings will 
show how your business is 
growing. 

Some newsletters include a 
column that is updated every 
issue, for instance, an advice 
column, a book review, a let-
ter from the president, or an 

editorial. You can also profile 
new employees or top cus-
tomers or vendors. 

This story can fit 100-150 
words. 

The subject matter that ap-
pears in newsletters is virtu-
ally endless. You can include 
stories that focus on current 
technologies or innovations in 
your field. 

You may also want to note 
business or economic trends, 
or make predictions for your 
customers or clients. 

“To catch the r eader's attention, place an inter esting  sentence or quote from the stor y  her e.” 

Caption describing picture or graphic. 
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Caption describing picture or 
graphic. 

Our Community education in March 

and April focused on outreach to 
teachers and potential college interns 

 
In March, The Compost Club hosted a 

booth at Sonoma County Ag Days 
 
In April, the Compost Club hosted a 

booth at the Sonoma State University 

Earth Day Fair.  
These photos are an example of our  

Ag Days interactive education booth: 

COMMUNITY EDUCATION 

Contact us: 
The Compost Club 
P.O. Box 664 
Cloverdale, CA 95425 
(707) 922-5778 
info@compostclub.org 
Website coming ! 



Compost  matters  

On March 24th, The Compost 
Club held a half day workshop 
to construct stackable worm 
bins. The wood for the project 
came from redwood fence 
board donated from Sonoma 
Compost. 

 

 

The Compost Club has worked with Sotoyome Re-
source Conservation District (SRCD) to construct a 
manure management system at Forget Me Not Farm, 
a therapeutic farm pairing formerly abandoned and 
neglected animals with visits by children in protective custody. The 
Compost Club has arranged for donated lumber, and is designing a 
forced air 3 bin system to hold 8 cubic yards each . The project will be 
a feature of the SRCD Small Acreages program, to show how manure 
management can be a best management practice. The effort will pro-
tect surrounding wetlands by containing runoff, while simultaneously producing a higher quality 
of compost for nutrient recycling and soil tilth improvement.  
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A P R I L  1 8 T H   
H I G H  S C H O O L  W O R K S H O P  

M A R C H  2 4 T H  
C O M M U N I T Y  
W O R K S H O P  

S P R I N G  P R O J E C T :  A  C O M P O S T  
M A N A G E M E N T  S Y S T E M  A T  
F O R G E T  M E  N O T  F A R M    

Joe Nagan, Sandy Wollenberg, Nicki Lane 
and The Compost Club’s Paul Kaiser display 
a finished worm bin. 

Sonoma Compost has turned over 
900,000 tons of curbside yard waste 
back to compost and mulch. 

On April 18th, students from Sonoma Acad-
emy began  weekly work to construct stack-
able worm bins for the new campus facility 
in Santa Rosa.  The students will build 
enough units to handle 125 lbs. of food 
waste weekly. The wood for the project 
came from redwood fence boards obtained 
from the fence removal project in Petaluma 
featured on Page 1 of this newsletter.  

Caption describing picture or graphic. 

A P R I L / M A Y    
F U N D R A I S E R  
W E S T  S I D E  
S C H O O L  

The Compost Club provided labels, bags, and sample compost to assist the 6th grade 
class in their ongoing fundraising effort to raise money for an annual trip to Yosemite.  
The students will sell the compost on campus. Businesses in the area have offered to 
sell the compost for the school as well. 

S E R V I N G  O U R  C O M M U N I T Y   

F E B R U A R Y  2 2 N D - 2 5 T H  F O O D  
W A S T E  R E C Y C L I N G  A T  S R F  
C O N F E R E N C E  

The Compost Club arranged for food waste recycling coverage 
for the 25th annual Salmonid Restoration Federation Confer-
ence, held at the Wells Fargo Center for the Arts in Santa 
Rosa. Pam Davis of North Bay Corporation, and their route 
drivers, provided bins and pickup service . Sonoma Compost 
accepted the  food waste. The planning showed, quite impres-
sively,  that waste disposal companies and the composting 
facility at the Sonoma County landfill are poised and ready to 
support event food waste recycling. SRF projected 200 lbs of 
waste. The conference participants, however, yielded only 4 
lbs of food waste, confirming that planning for “food waste” is 
a young  field that continues to need refinement . 

West Side Compost 

S T R E N G T H  T H R O U G H  
P A R T N E R S H I P  

S O N O M A  C O M P O S T  H I G H L I G H T  

There is a creed in the non-profit world that 
partnerships and collaboration lead to a thriv-
ing presence in the community .  Sonoma 
Compost has been a steady example of  this 
creed for The Compost Club. Their support for 
our quickly evolving organization has been 
much appreciated.  At every step of the way, 
they have helped our organization increase its 
professionalism  and visibility in the commu-
nity. In addition to having co-owners Alan 
Siegle and Will Bakx  join our Advisory Board, 
the company has : 

• Provided technical assistance for com-
post system equipment. 

• Provided use of their educational trailer 
featured on Page 3. 

• Donated plywood, redwood fence board. 

• Donated Mallard Mulch samples for over 
200 teachers attending Ag Days. 

• Donated path mulch for The Compost 
Club Demo Farm. 

• Offered to sell our stackable worm bins. 

• Provided referral for potential schools. 

We appreciate the assistance from all the 
staff at  Sonoma Compost! 

Current system 

A typical  forced air sys-
tem produces compost in 
60 days. 



Food waste becomes compost  in a series of predictable steps. Once a system is in place to handle 
the waste, it becomes a simple and efficient routine that yields a valuable resource. The Compost 
Club develops such systems, and provides the support for how to compost, what to do with the prod-
uct you produce, and how to lighten your ecological footprint in a practical manner. 
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TH E C OM P OS T C LU B  

F I V E  R E A S O N S  W H Y  T H E  C O M P O S T  C L U B  E X I S T S   

1. Join us for our Friday workdays at the Demo Farm in Healdsburg, CA. 

2. Assist with administrative and office management development. 

3. Help provide funds to support our mission work.  

4. Help  recruit college interns and develop partnerships in the community. 

5. Buy our compost and compost bins. 

6. Donate or pay us to remove your old redwood fence or untreated lumber  (unpainted only). 

7. Join our Advisory Board.  

8. Sign up for a bin construction workshop. 

9. Recruit  a school or business to start a compost system at their site. 

10. Become an intern to learn about then support  a school or business with their compost success. 

Create a reuse for wood scraps 
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What we do: 
1. Design, construct, and service a compost system onsite or haul it away. 
2. Write grant proposals to cover compost system startup costs at your site. 
3. Develop an Organic Waste Management Plan for your site. 
How we do it: 
1. We provide assistance with your planning and design needs. 
2. We train then match college interns to your site for system maintenance. 
3. We provide regular “service technicians” through our intern/volunteers. 
What it costs you: 
1. Schools: At minimum, you pay the costs for materials, system construction. 

Where possible, you assist us with the costs to maintain our intern program. 
We help you to raise funds when asked. 

2. Business: You pay a service fee proportionate to your savings (reduced waste 
haul costs or other savings) as a result of your composting. 

1. 41% of commercial waste is organic material sent to the landfill (Residential—48%) 
2. Food waste is the largest category of landfill waste across the nation (12-20%) 
3. Organic Matter in landfills creates methane from inefficient “composting.”  
4. Methane contributes 21x more damage to global warning than carbon dioxide. 
5. The US EPA considers landfills the #1 human source of methane production. 

Provide technical and in-
structional assistance related 
to composting and harvest. 

Outreach to schools and 
businesses 

Educate the community in 
compost systems 

Engage youth in compost 
system construction 

G E T  I N V O L V E D  

What we do: 



The Compost Club 
P.O. Box 664 
Cloverdale, CA 95425 

The Compost Club Mission: To promote and support school wide and business compost-
ing  for waste reduction, environmental stewardship, and economic sense. 
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Who we are: 
The Compost Club Governing Board  (formalized Feb 2, 2007) :  
• Rick Kaye, Education and Outreach Manager Sotoyome Resource Conservation District 
• Paul Kaiser, Proprietor, Woodworking by Paul 
• Mary Kelley, Manager, Healdsburg Farmers Market 
• Steve Rose, Proprietor, Vineyards Inn Restaurant 
• Andrew Sloan, Student & Environmental Affairs Director, Sonoma State University 
 
We look forward to welcoming Karen Eggerman to our board in April! 
 
The Advisory Council of the Board is: 
• Alan Siegle, Co-Owner Sonoma Compost 
• Will Bakx, Co-Owner Sonoma Compost 
• Chris Aldrich– 5th Grade Teacher, West Side School 
• Stefan Stehling, Farm Manager, Healthy Traditions Diabetes Prevention Program 
• Craig Anderson, Executive Director, Landpaths 
• Cara Peck, US EPA Region 9 Solid Waste Division 

 
 

B O A R D  A N D  
P A R T N E R S  The Compost  Club 

Contact us: 
The Compost Club 
P.O. Box 664 
Cloverdale, CA 95425 
(707) 922-5778 
info@compostclub.org 
Website coming ! 


